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The official magazine 
of the IWMSA



Are you a supplier offering vehicles, products and 
services relevant to:
• Solid waste disposal
• Wastewater
• Healthcare risk waste
• Industrial waste
• Recycling
• Cleaner production
• Energy efficiency

Here is your opportunity to grow your business and 
increase your market share not only in South Africa but 
also in the rest of Africa. 

Use ReSource magazine together with our  
www.infrastructurene.ws  website, newsletters and 
social media platforms to gain exposure to our readers, 
who are your buyers.

Reach your buyers using our  
print and digital solutions

www.infrastructurene.ws

Magazine circulation
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Jan-Dec 2016 

Local IWMSA 
Members Total audited

3 388 835 3 388

DIGITAL REACH
Digi mag subscribers 1 136 

Newsletter subscribers 4 400

Website pageviews per month 79 329   

Social  media following 2 798

Total means of distribution
(print and digital) 91 051
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ReSource subscribers can now earn CPD points by watching 
ECSA accredited videos on www.infrastructurene.ws

All engineering professionals in South Africa  
must acquire Continuing Professional Development  
(CPD) points to work as professionals.

ADVERTISING OPPORTUNITIES

• The leaderboard banner
• Side rectangle banners
• Middle strip banners

•  Landing page takeovers 
(all banner positions  
on page)

Reach our subscribers through various online advertising 
opportunities on our CPD on Demand landing pages:

O N  D E M A N D



www.infrastructurene.ws

 IWMSA Members (16%)

•  Institute of Waste Management  
of Southern Africa

 
   Endorsing Institutions and 

Associations (15%)

•  South African Institute of 
Engineering Geologists

•   Recycling Oil Saves the 
Environment (ROSE Foundation)

•  Environmental Law Association
•  Responsible Packaging 

Management Association of 
Southern Africa (RPMASA)

•  Paper Recycling Association of 
South Africa (PRASA)

•  National Recycling Forum
•  Plastics Federation of South Africa
•  Geological Society of South Africa
•  Chemical and Allied Industries 

Association
•  Tshwane University of Technology
•  South African Institute of 

Materials Handling

Healthcare Risk Waste (12%)

• Hospital managers
• Laboratory managers
•  Hospital medical superintendents
• Clinical services directors
• Medical managers
•  Healthcare waste management

WHO READS RESOURCE

 Manufacturing Industry (11%)

• Chief executive officers
• Managing directors
• Industrial chemists
• Abattoirs

 Waste Equipment & Vehicles (4%)

• Managers & fleet managers

 Mining (2%)

• Mine managers
• Environmental mine managers
• Geologists
• Demolition Companies

 Petrochemical Industry (1%)

• Scientists
• Laboratory managers

 Educational Institutes (1%)

• Universities
• Libraries
• Training & research institutes

 Wastewater (5%)

• Water & waste engineers
• Water scientists
•  Water & wastewater treatment 

managers
•  Water boards directors – 

provincial and national

 Recycling (8%)

• Managing directors
• General managers
• Recycling managers
• Health managers
• Environmental managers

Municipalities (11%)

• Municipal managers
• Municipal engineers
•  Water & wastewater engineers
• Environmental engineers
• Pollution control managers
• Municipal park managers

 Environmental Industry (14%)

• Environmental managers
•  Environmental consulting 

engineers
• Environmental lawyers
• Environmental waste managers
• Geologists
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WHY ADVERTISE IN RESOURCE?
•  It is the only magazine in southern Africa dedicated to intergrated resources and waste management.
•  It is the official magazine of the Institute of Waste Management of Southern Africa (IWMSA).
•  It is endorsed by eleven other important industry associations.

DID YOU KNOW?
International News Media 
Association’s research shows 
that 86% of consumers seek out 
branded content with brands 
they trust. But for branded content 
to work, it must be in a relevant 
and natural environment.
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 Front Cover + Cover Story
 This exclusive package includes a front cover image  
and article. The article will be featured: 

•  As a two-page cover story upfront in the magazine 

• As a featured article in the newsletter
•  As a video clip on www.infrastructurene.ws 

•  As a shared article or video on our social media platforms. 
This includes a specialised campaign to boost the 
story and extend its reach and engagement.

Divisional Cover   
This special opportunity includes a section cover 
inside the magazine. The article will be featured: 
•  In the first two pages of the relevant section 

•  As a  featured article in the newsletter
•  As a video clip on www.infrastructurene.ws  
•  As a shared article on our social media platforms. This 

includes a specialised campaign to boost the story and 
extend its reach and engagement  

A fi rst-of-its-kind green 
initiative is being championed 
by Cavendish Square retail 
centre in Cape Town’s 
Southern Suburbs, using 
earthworms to slash 
the carbon emissions of 
tenants’ green waste. 
By Frances Ringwood

U
sing earthworms to process left-

over organic food waste, news-

papers and even flowers creates 

high nutritional liquid and solid fer-

tiliser, while also drastically reduc-

ing Cavendish Square’s carbon dioxide (CO
2
) 

footprint. This has assisted the retail centre to 

meet its internal commitments to environmental 

sustainability while championing government’s 

zero waste to landfill objective.

Brenda Bibby, centre manager, explains, “As 

a centre, we pride ourselves on protecting the 

G R E E N  B U I L D I N G S
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of fossil fuels used in transport. The Cavendish 

worm farm is on Parking Level 1, just besides 

the Woolworths elevator.

The Cavendish worm farm is relatively small. 

However, FullCycle have a number of other de-

signs and the facility’s size can be increased 

to an industrial scale. At scale, many tonnes 

of waste can be processed per month, as is 

being done at Grand West Casino in Goodwod, 

Cape Town.

Public interest
“The Cavendish site has generated a certain 

amount of interest among the public and people 

do come over and ask a lot of questions, but we 

don’t have specific times when people can visit 

because collection times from the various waste 

producers in the centre vary,” says Murphy.

The tenants who contribute toward the initia-

tive include Col’ Cacchio, the Woolworths Café, 

Fabulous Flowers and the Mugg&Bean. 

Worm tea anyone?
The end products of the process, vermi-tea and 

vermi-compost are both fertilisers that can be 

used to supress bacteria harmful to crops in 

soils. They represent a truly organic solution to 

pest control and can be used instead of tradi-

tional chemical-based fungicides and pesticides. 

The worm tea given to us from the Cavendish 

worm farm is wonderful.  We used it to feed our 

orchids and although it has come to the end of 

their season they are very healthy and vibrant,” 

comments Josie van Aswegen, owner of Fabu-

lous Flowers, one of the participating tenants at 

Cavendish Square’s worm farm. 

Beneficiaries
FullCycle identified St Monica’s Home for the 

Elderly in the Bo Kaap as a beneficiary of the 

end products produced by the worms. “St Mon-

ica’s is a shelter for elderly people who would 

otherwise be forced to live on the street,” 

says Murphy.

“They use the vermi-compost and vermi-tea to 

grow vegetables and there is now a substantial 

garden on the premises, which could not have 

been established otherwise. This is because the 

garden was initially a rubble dump site and there 

was no nutrition in the soil,” she adds.

The other requirement from Cavendish was 

that the project had to provide full-time employ-

ment for someone who previously had no job. 

Super worms 
Murphy has written a couple of books on the 
subject of worm selection, describing three 
types of worm species on the planet. Of those, 
there are only six species that are used – at 
global level – for producing vermi-compost.

FullCycle uses one specific species – Eisenia 
fetida, also called the red wiggler or tiger worm.

catches carbon
Early worm

Tiger worm in compost

Red worms processing food waste

Community food garden

how the same principles can be applied at 

different scales.

“Instead of waste going to landfill, it’s now 

managed on-site. When Cavendish approached 

us in 2011, the client specifical-

ly asked for a worm farm 

capable of processing 

between one and one 

and a half tonnes 

of food waste per 

month. One tonne 

of food waste pro-

duces upwards of 

385 tonnes of CO
2
e. 

Through our worm 

farm, that’s reduced 

to just 30 tonnes of CO
2
e 

per tonne of food waste —a 

significant reduction in terms of re-

ducing a building’s carbon footprint.”

FullCycle’s facilities are situated as close to 

the point of generation as possible so that en-

vironmental gains are not eroded by the burning 

environment and providing our retailers with the 

tools to champion climate change. Being the first 

centre to implement the worm farm initiative, 

since 2011, we are actively and proudly flying the 

eco-conscious flag. Cavendish Square also 

has internal water conservation and 

energy-efficiency programmes.”

During 2017, the centre’s 

continued to work closely with 

tenants to minimise waste-

to-landfill and fine-tune its 

integrated resource manage-

ment mechanisms. 

Managing carbon
Installed and managed by ver-

miculture experts, FullCycle, Cav-

endish Square’s worm farm, cuts the 

building’s CO
2
e (the measurement of all six 

greenhouse gasses) emissions by more than 

350 kg per month. Mary Murphy, co-founder, 

managing director and owner of FullCycle, dis-

cusses what makes this project unique and 

“One 
tonne of food 

waste produces 
upwards of 385 tonnes 

of CO2. Through our worm 
farm, that’s reduced to 
just 30 tonnes of CO2 

per tonne of food 
waste.”

The St Monica’s 
beneficiaries 
following an 

informative session 
on the use of 

vermi-tea and 
vermi-compost for 

gardening

Mary Murphy of 
FullCycle has 
published this 
Beginner’s Guide to 
Earthworm Farming

Worm farmers

Horizontal garden 
fertilised with worm tea
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Content marketing opportunities across print and digital platforms

businesses. This is one of the factors that 

has prompted RSP to look at partnering with 

South African waste management compa-

nies more seriously.

Another factor is the fact that South African 

landfilling must soon become more expen-

sive of necessity, as legislation creates an 

environment for higher resource recovery tar-

gets and drives separation at source. 

“We’ve witnessed significant growth in the 

sector in South Africa over the last couple 

of years, and our South African partners 

have conducted research into labour and 

equipment costs, cost recovery and return 

on investment models. The result is that 

we’ve judged the market to be ready for our 

solutions as of August this year,” 

explains Steele.

The company has also been in 

discussions with one of South 

Africa's major cement suppliers 

concerning the supply of SRF for 

the klinker process – a much greener option 

than currently used in South Africa.

RSP credentials
RSP deals specifically with waste process-

ing, waste transfer and the export of pro-

cessed wastes as alternative fuels into 

Europe, North Africa and, most recently, 

South Africa.

“Over the last three years, RSP has be-

come one of the largest alternative fuel sup-

pliers in the European market. We deal with 

clients in Germany, the Netherlands, Den-

mark and now Egypt in the African market,” 

says Steele.

“Our team in Europe builds contracts for 

the supply of alternative fuels for Waste-to-

energy, heat recovery and cement burning. 

On the cement side, they use the SRF. This 

might be confusing because, in South Africa, 

SRF is commonly known as RDF, but in Eu-

rope we call it SRF because we use this spe-

cific material for cement production as an 

alternative to fossil fuels. RDFs are manu-

factured from wetter waste streams, typically 

derived from household waste collections 

and, as a result, burn more slowly, making 

them more suitable for electricity production 

and some heat applications,” he explains.

South Africa has very few RDF production 

facilities and, therefore, RSP’s stock can 

be used to bulk up local supplies, creating 

a sustainable, reliable supply of alternative 

fuels for companies looking to secure energy 

from waste.

SRF for cement manufacture
“On the SRF side, the product is presented 

as a ‘fluff’, which has a calorific value of 

around 20 MJ per kg, which can go up as 

high as 30 MJ. Material specifications are 

20 mm x 20 mm with a thickness of less 

than 1 mm,” says Steele.

SRF is, therefore, ideal for use in the 

klinker production process where limestone 

is converted to klinker at 1 450°C. This re-

quires a high calorific value and fast com-

bustion for the process to work. After the 

limestone is converted to klinker, it is then 

converted to cement.

“In Europe, we provide SRF for compa-

nies like HeidelbergCement in Belgium,” 

says Steele.

Separation process
In the UK, municipal solid waste is sent di-

rectly to a transfer station. This is a com-

paratively new practice in South Africa where 

waste is usually sent straight to landfill. 

“From the transfer station floor, waste 

is then sent to an MRF. After that, it goes 

through an optical sorting process, which 

sorts the larger fraction from the smaller 

fraction. Thereafter, materials are sepa-

rated into high-biomass streams and non-

recyclables. The non-recyclable end-of-life 

waste is the material that moves to our 

production plant for SRF and RDF, where 

it is sorted again into wet and dry waste,” 

explains Steele.

RDF and SRF are then baled and loaded on 

to curtain-sided trucks (flat decks), and then 

transported across the English Channel to 

European markets.

A
FTER WORKING with our local 

partners for a couple of years, 

we’ve come to the conclusion 

that it’s more affordable to ex-

port processed waste material to South 

Africa, including permitting, transportation 

and handling costs, than it is to landfill that 

material in the UK,” explains Steele. His 

company, RSP, is a UK-based environmental 

consultancy providing project management 

and consultancy for waste and alterna-

tive energy projects, including total waste 

management solutions and the supply of 

refuse derived fuel (RDF) and solid recov-

ered fuels (SRF).

There are a number of reasons 

backing up Steele’s claim, includ-

ing the fact the landfilling is 

heavily penalised in Europe, 

as well as RSP’s ability to 

charge its clients a low-

er rate for fuel than 

the price of fossil 

“Two of our recovery partners in Europe are 

AEB in Holland and EEW – Energy from Waste 

– in Germany,” says Steele.

Logistics
RSP’s distribution network in Europe moves 

upwards of about 150 000 tonnes of material 

per year that would have otherwise been des-

tined for landfill. This figure will only increase 

as the company expands into Africa.

“Right now, we are engaged in a pro-

ject that will increase our export by an ex-

tra 70 000 tonnes of material per year,” 

says Steele.

Transportation of bales into South Africa is 

carried out over sea via 40 ft containers with 

a capacity of about 26 tonnes 

per container. “One requires 

a transfrontier shipment per-

mit to transport mixed waste 

to South Africa; this needs to 

be ratified by the relevant en-

vironmental authorities, both where the ship 

departs and where it docks,” says Steele. 

“The permitting process is time-intensive 

and costs £14 000 per permit, so we need to 

make sure the economics stack up in terms 

of transporting the material, permitting the 

material and the operational costs of dealing 

with the material,” he adds.

Conclusion
In spite of the risks associated with South 

Africa’s relative abundance of available land 

for landfilling and the need to ensure buy-in 

from local cement manufacturers, RSP has 

identified South Africa’s waste manage-

ment market as being ready to take the next 

step forward.

“We’ve watched the South African market 

for some time and feel that, by investing 

now, we’ll put RSP in the forefront as South 

African waste management matures,” con-

cludes Steele. 

www.rsprojects.co.uk
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It may sound unbelievable, but it’s true: it’s more 
economical and, ultimately, more environmentally 
friendly to dispose of  waste generated in the UK 
in South Africa. Warren Steele, managing director 
of  UK-based environmental consultancy Resource 

Sustainability Projects (RSP), explains why.

fuels. Additionally, using RDF and SRF is vi-

able from a green credentials point of view 

because waste is being diverted from landfill 

for the purposes of energy production.

Economic benefits
The rands and cents work out as follows: 

European waste managers are subject to a 

landfill tax. “At the moment, that’s £88 per 

tonne (about R1 500),” says Steele. “On top 

of the landfill tax, we have a gate fee that we 

pay the owner of the landfill.” 

Most landfills in Europe are privately owned 

– unlike South Africa, where most landfills 

are owned by municipalities. “If you factor in 

transportation costs, that adds up to about 

£110 per tonne to landfill waste. The benefit 

of producing alternative fuel is that trans-

port, operational and production costs come 

in at something in the region of £78 per 

tonne – about £10 per tonne more afford-

able than landfill tax alone,” Steele explains.

In South Africa, it’s 10 times cheaper to 

landfill than in most European countries, 

this presents a challenge to creating the 

same cost-saving equation for disposing of 

waste locally.

So saying, there are more and more pri-

vate companies with global parents that 

want to create standardised net-green solu-

tions across the entire architectures of their 

Fuelling 
the waste 
revolution

RSP’s distribution network in Europe moves 
upwards of  about 150 000 tonnes of  

material per year that otherwise would have 
been destined for landfill

tive energy projects, including total waste 

management solutions and the supply of 

refuse derived fuel (RDF) and solid recov-

ered fuels (SRF).

There are a number of reasons 

backing up Steele’s claim, includ-

ing the fact the landfilling is 

heavily penalised in Europe, 

as well as RSP’s ability to 

charge its clients a low-

er rate for fuel than 

the price of fossil 
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IN THE HOT SEAT

WasteCon  2016
Conference  Round-up

Spill Response
Prevention beats crime

Cleaner Production

Mining Industry 4.0

RESOURCE SUSTAINABILITY PROJECTS

Fuelling the waste revolution

With a print and digital campaign, there is a reach  
of 106 391 for your marketing message:
• Print magazines    3 590
• Digimag subscribers    1 136
• Newsletter subscribers    4 400
• Website pageviews  per month 79 329   

• Facebook likes and Twitter Followers 2 789

Sustainability Hero
Profile your organisation or a special person 
within it who is leading the charge towards a more 
sustainable future. Articles include corporate social 
investment initiatives, sustainability programmes 
and internal resource-saving programmes. 
Sustainability heroes are those people or companies 
that excel in waste management, water and energy 
saving, and recycling. The article will be featured:

•  As a two-page story upfront in the magazine 

•  As a featured article in the newsletter

• As a video clip on www.infrastructurene.ws 

•  As a shared article or video on our social media 
platforms. This includes a specialised campaign to 
boost the story and extend its reach and engagement

After that, it’s important to stay 

humble by ‘doing small’ by which 

I mean focusing on getting the 

day-to-day operational and service 

details of the business right so 

that you can go on to see big 

things emerge from the business. 

It’s also important to know 

your value proposition because 

that governs the day-to-day 

actions needed to make the 

business successful.

eWaste Africa won 
a few significant 

coaching and finance needed to 

grow their businesses.

After receiving an interest-free 

loan from SAB Miller, I was able 

to open a new branch of the 

business in Johannesburg about 

eight months ago. The loan has 

also allowed me to purchase 

trucks and the right equipment for 

storing, transporting and treating 

hazardous materials.

Getting the new branch off the 

ground has required a significant 

amount of legwork but we have our 

permits in place for the different 

regions in Gauteng and are now 

fully certified and already collecting 

bulbs in the City of Johannesburg, 

Ekurhuleni and Tshwane.

We also service the Eastern 

Cape and Western Cape through 

strategic partnerships with 

other entities.

Why is entrepreneurship 
so important to you and 
what are you doing to 
support other young 
entrepreneurs? I now work 

with other new up-and-coming 

entrepreneurs who I’ve met 

through the Kickstart programme 

and my own personal network. 

I act as a mentor to help them 

achieve their dreams.

During these sessions, I advise 

other entrepreneurs to “think big 

but do small”. When growing a 

national business, it’s vital to go 

to the biggest role players first. 

industry awards last 
year. Can you discuss 
those achievements in 
more detail? eWaste Africa 

actually won three awards within 

a very short space of time over 

November and December last year. 

The first was through the Kickstart 

programme where we placed 

second in the national finals. For 

that, we received prize money of 

R400 000 over and above the loan 

that we had already secured.

The next award was a complete 

surprise to me: we won the young 

entrepreneurship category at 

the Department of Trade and 

Industry (dti) SA Premier Business 

Awards. The purpose of those 

awards is to showcase businesses 

that have excelled in the areas 

of entrepreneurship, black 

industrialism, exports and small 

business, among others. The event 

was hosted by the minister of the 

dti, Rob Davies at the Sandton 

Convention Centre. Addressing 

the nominees, he pointed out the 

importance of being role models to 

other entrepreneurs. 

eWaste Africa also received 

the Nedbank Pietermaritzburg 

Premier Chamber of Business 

award for in the Spirit of 

Entrepreneurship category.

Receiving all of that recognition 

at once validated the many risks 

and tough decisions I’ve made 

as an entrepreneur. They’ve 

motivated me to continue growing 

milestones along 
the way? I started working on 

my business plan in about 2012, 

spending a full year working on it. 

Then, in 2013 I became aware of 

legislation that was to come into 

effect on 23 August 2016, which 

would prevent the disposal of 

lightbulbs at landfills. 

We officially opened our 

Pietermaritzburg H:H licenced 

recycling facility in 2014, which 

was officially opened by the 

honourable deputy minister of 

the Department of Environmental 

Affairs, Barbara Thompson, 

with André Nel Head of Pick n 

Pay’s sustainability division also 

attending as a special guest. 

Every interaction or event is an 

opportunity so it was important to 

show government and industry’s 

support from the outset.

Last year, eWaste Africa was 

selected – along with a number of 

other impressive candidates – to 

participate in the SAB Miller (now 

AB Inbev) Kickstart programme. 

The programme has been going 

for more than 21 years, and 

aims to capacitate emerging 

entrepreneurs with the skills, 

A brightidea
Pravashen Naidoo, 34-year-old CEO and founder of eWaste Africa, started 
his business with one brilliant idea: keeping the hazardous materials from 
lightbulbs out of South Africa’s landfi lls. Five years, three awards and 
one major expansion later, eWaste Africa is leading a wave of young 
entrepreneurs championing environmental sustainability and job creation.

the business and I hope to 

create many more much needed 

jobs across South Africa in the 

coming months.

eWaste Africa not only 
provides a unique service 
in the Southern African 
market but you keep 
innovating. What is your 
latest innovation and 
why is it important for 
entrepreneurs to have a 
continuous attitude of 
innovation? We’re now at 

the commissioning phase for a 

plant in KZN, which is capable 

of taking the lumino-phosphorus 

powder out of used lightbulbs 

and then extracting the rare 

earth metals in that powder 

for resale. It’s a totally unique 

process globally, which we foresee 

one day making our recycling 

process cost neutral hence saving 

our clients costs in the long run.

The business world doesn’t 

stand still and eWaste 

Africa’s clients won’t always 

be satisfied with the same 

service year after year. So we’re 

innovating in anticipation of the 

market changes of tomorrow.

You’ve already discussed 
your commitment to the 
environment. What is the 
other driver behind your 
business’s success? Job 

creation is a huge issue in South 

Africa with 26.6% of the population 

being unemployed.

So far, I’ve created 14 jobs 

(probably 15 by the time this 

article goes to print) and I want to 

keep creating jobs because I’ve 

seen the toll that retrenchments 

take on workers and I feel a 

deep personal responsibility 

for creating as many new, 

long-term employment 

positions as possible. 

www.ewasteafrica.net

t +27 (0)33 346 4068

c +27 (0)81 244 1178
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30 000 ℓ
Amount of water a lightbulb can 
contaminate owing to the heavy 

metals it contains

>100 m 
Lightbulbs used in South Africa 

each year

Since 23 August 2016, it has been 
illegal to dump lightbulbs in landfills

From 2021, it will be illegal 
to dump any e-waste in a 
South African landfill

“We won 
three awards 

within a very short 
space of time over 

November and 
December 
last year.”

With the Minister of the dti, Rob 
Davies after winning the young 

entrepreneurship category at the 
Department of Trade and Industry (dti) 

SA Premier Business Awards

Receiving an interest-free loan from 
SAB Miller
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What does eWaste Africa 
do and why? PN eWaste 

Africa is South Africa’s first 

environmentally ethical, legally 

compliant lightbulb recycling 

company. The idea for the 

business sprang from my passion 

for saving the environment.

Did you know that the toxic 

chemicals from one lightbulb in a 

landfill has the potential to pollute 

30 000 ℓ of water? eWaste Africa’s 

value proposition is to create a 

healthier environment by promoting 

zero waste to landfill. From our 

value proposition stems the 

different aspects of the business: 

we want to prevent hazardous 

waste from being disposed of at 

landfill and we want to ensure our 

clients are legally compliant.

By early April this year, we had 

secured 110 clients which is 

remarkable for a company that 

has only been in operation for 

two and a half years. Our clients 

include big brands with large 

national footprints. 

How did the company 
start and what were 
some of its major 

H O T  S E A T  |  e W a s t e  A f r i c a

Hot Seat

 M AY  2 0 1 7   |   R e S o u r c e   7 6  M AY  2 0 1 7   |   R e S o u r c e        

Cleaning up
Cape beaches

S U S T A I N A B I L I T Y  H E R O  |  C o c a - C o l a  P e n i n s u l a  B e v e r a g e s

foot-operated hand-wash basins, 

water-saving nozzles on hoses, 

and new crate-washing technolo-

gy have added to the significant 

reduction in water usage at Coca 

Cola Peninsula Beverages.

What is your recycling rate 
at your factories and how 
do you extend Coca Cola 
Peninsula Beverages’s 
take on waste reuse, 
reduction and recycling to 
the broader communities 
in which you operate? We 

have achieved significant results 

in reduced water and electricity 

consumption, and have a 97.3% 

recycling rate at our factory. It is 

not something new for us; between 

2004 and 2015, we halved our 

water-use ratio and reduced the 

effluent-use ratio at our plant by 

68%. These water savings are the 

result of targeted adaptions to our 

processes that make production 

more sustainable.

When the water restrictions in 

Cape Town came into effect, we 

also stopped washing all company 

vehicles, including trucks. In 

terms of the communities in which 

we operate, we hosted a highly 

successful Recycle Race at local 

schools last year to encourage 

recycling from an early age. 

Another exciting wa-

ter-saving project was 

for the Philippi Chil-

dren’s Centre, an Early 

Childhood Development 

Centre in Philippi, Cape 

Town. With the help of the 

Rotary Club of Newlands, 

we installed a sewage treat-

ment plant, which shows a daily 

saving of at least 4 500 litres.

Another project we supported 

was the clearing and rehabilitation 

of a section of the Diep River in 

Cape Town, to remove aquatic 

alien invasive plants; this was 

as a partnership between The 

Coca-Cola Foundation, WESSA and 

the City of Cape Town. Water is 

one of the main resources needed 

to produce our products. We there-

fore appreciate the importance of 

taking responsibility for keeping 

our waterways clean and devoid 

of invasive alien plant species. For 

this reason, Coca Cola Peninsula 

Beverages was on board as a 

supporter of this project.

Your water-saving 
initiatives are many 
and the results 
you’ve achieved are 
impressive. How are 
you benchmarking 
your water-saving 
achievements and why 
have you made this such 
a significant focus area 
within your organisation? 

As we deal with a lot of water, 

water-saving initiatives are not only 

necessary but our responsibility. 

We have achieved a four-

star rating in the City of Cape 

Town’s water ratings system. 

The purpose of the ratings is 

to have a recognised system 

that shows and measures water 

resource conservation in industry, 

to recognise industrial users who 

are meeting and exceeding the le-

gal requirements, and to promote 

on-site water management. 

Only three companies achieved 

a five-star rating. We are proud 

that Coca Cola Peninsula Beverag-

es was awarded a four-star rating 

as this means that we are on the 

right track towards a sustainable 

and environmentally friendly water 

management system, and we are 

looking forward to finding ways to 

achieve a five-star rating this year.

Can you reveal 
any details about 
future initiatives to 
further contribute 
towards Coca Cola 
Peninsula Beverages’s 
environmental 
sustainability? In order 

to operate sustainably into 

the future, we are constantly 

looking at how to refine our 

processes to be as efficient 

and environmentally friendly as 

possible. For Coca Cola Peninsula 

Beverages, it is not just about 

refreshing communities. Being 

a responsible corporate citizen 

and investing our efforts 

and resources back into the 

communities in which we operate, 

and that support the company, 

are equally important. 

www.peninsulabeverage.co.za

Coca Cola Peninsula 
Beverages recently held 
a beach clean-up in Cape 
Town for the Easter 
holidays. Why did you 
engage in this activity, 
who was involved and 
how did you ensure the 
impacts of the clean-up 
would be lasting? PU The 

Easter holiday beach clean-up 

campaign is a follow-up to the 

very successful New Year’s beach 

clean-up that we held; we cleared 

Strand and Camps Bay beaches 

of a whopping 3 300 kg of rubbish 

after the New Year festivities. 

Through these beach clean-ups, we 

want people to be conscious about 

operate as well. It is everyone’s 

responsibility to take care of 

the environment so that future 

generations can also enjoy 

its splendour. 

What other internal 
activities does the 
company engage 
in to minimise its 
environmental footprint 
and conserve precious 
resources like water and 
electricity? There are various 

activities we engage in to reduce 

water and energy consumption. 

We’re proud to have almost halved 

our energy use at our Parow-based 

manufacturing plant since 2008. 

Coca Cola Peninsula Beverages’s 

warehouse and production areas 

have energy-saving lights that 

automatically switch off if there is 

enough natural daylight.

We also use ionised air to 

rinse PET plastic and recover the 

water used in the filter backwash 

process and bottle rinsing. Other 

plant-wide measures such as 

Priscilla Urquhart, 
public affairs and 
communications 

manager at Coca-
Cola Peninsula 

Beverages (CCPB), 
talks to ReSource 
about how CCPB 

champions sustainability 
at its facilities and 

within communities.

communities to take part. Our 

activation partner, Perfect 

Solutions, drove the clean-ups. 

The events have been endorsed 

by local municipalities, and 

the mayor of the Overstrand 

Municipality, Alderman Rudolph 

Smith, also joined us at Grotto 

Beach in Hermanus with members 

of his executive mayoral team.

Why did Coca Cola 
Peninsula Beverages 
choose a beach clean-
up specifically? Sustainability 

is a key focus at Coca Cola 

Peninsula Beverages and we 

want to instil this mantra in 

the communities in which we 

the environment and to be aware 

of their surroundings. We decided 

to extend it all the way from 

Hermanus to Saldanha Bay and 

get communities actively involved 

in caring for the environment, 

specifically the Cape’s beaches. 

We saw that the beaches are al-

ready quite clean – it is fantastic to 

see how environmentally conscious 

some community members are.

Who were your partners 
involved in the clean-
up, and how were they 
persuaded to come 
on board? Our main call to 

action was on our Facebook 

page, where we encouraged 

WESSA site visit to 
Diep River

(Source: WESSA)

Philippi 
Children’s 

Centre

 3 300 kg
Amount of rubbish cleared 

on Strand and Camps Bay 
beaches after the New 

Year festivities

4 500 ℓ
Daily saving achieved with 

the help of the Rotary Club of 
Newlands, after installing a 

sewage treatment plant

What started out as a 
call to action campaign 

on Facebook grew to 
become an important 
event for bringing the 

community together 
around sustainability

•  As a two-page story upfront in the magazine 
•  As a featured article in the newsletter
•  As a video clip on www.infrastructurene.ws   
•  As a shared article or video on our social media 

platforms. This includes a specialised campaign to 
boost the story and extend its reach and engagement

This prime position consists of an interview in Q&A 
format written by our editorial team. It includes a 
photograph of the interviewee and a pull quote on 
the front cover. The article will be featured:

Super worms 

catches carbonEarly worm

PA G E  3 6 - 3 7       
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 CONTACT US

EDITORIAL 
Candice Landie 

+27 (0)11 233 2600 
candice@3smedia.co.za

SALES 
Hanlie Fintelman

+27(0)11 467 6224    
+27 (0)82 338 2266 

 h.fintelman@lantic.net

SUBSCRIPTIONS 
Contact

+27 (0)11 233 2600
subs@3smedia.co.za



LEADERBOARD: 728 X 90

RECTANGLE
BANNER 
(Above the fold)

300 x 250

MIDDLE STRIP AD: 468 X 60

MIDDLE STRIP AD: 468 X 60

ONLINE OPPORTUNITIES
www.infrastructurene.ws
Banners are sold on the home page and run-of-site pages.

•  Leaderboard: Prime position above the  
www.infrastructurene.ws  masthead.

•  Rectangle banners: In eye-catching positions in the 
right-hand column

•   Middle strip and bottom rectangle banners:. 
Strategically placed between or below 
newsworthy articles.

•  Home page: Maximum of four advertisers per banner 
zone to ensure optimum exposure for advertisers.

•  Run-of-site banners: Displayed across multiple pages, 
increasing brand awareness.

•  Takeovers: Own all banner positions and background 
branding for the period that you select. Package this 
with a concurrent newsletter takeover, and make sure 
your solution is top-of-mind for buyers. Takeovers are 
available for the homepage and run-of-site pages, and 
either static or with rotation (other advertisers will rotate 
with your takeover).

•  Newsletters: Reach our highly targeted readers’ 
inboxes weekly by advertising in our informative and 
relevant newsletters. Banner advertisements and 
featured articles give you the opportunity to share your 
marketing message and drive traffic to your website.

•  Videos: Use any of our banner positions for a company 
video promoting your products and services, or add 
other rich media elements to encourage visitors to 
interact and engage with your content.

•  Featured Articles + Boosting: Take a content 
marketing package across print and digital platforms, or 
a featured article in the newsletter or on the website. Our 
editorial team will boost the story and extend its reach 
and engagement with the right target audience

•  Company page for featured articles: Book your own 
page on the www.infrastructurene.ws website where all 
your featured articles can be found by your customers in 
one space with your corporate branding. 

•  Rich media: Enhance your banner advert in the 
newsletter or on the website, or branded advert in the 
digimag.  You can include advanced features like video, 
audio, animation or other elements that encourage 
viewers to interact and engage with the content.

Capitalise on the relationship we have with the 
waste management, cleaner production and 
recycling industries.

Expand your brand, market your products and 
services and drive traffic to your website through 
our print and digital advertising opportunities.

BOTTOM RECTANGLE 
600 X 300

ONLINE OPPORTUNITIES

www.infrastructurene.wswww.infrastructurene.ws

RATE CARD 2018ReSource

BANNER POSITIONS
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FEBRUARY 2018

THE GREEN ENERGY EDITION

Round table: Solid waste management

Municipal focus: 

eThekwini & Cape Town 

Special features:

• Waste to energy

• Healthcare waste 

• Packaging recycling 

• Oil recycling 

• Tyre recycling 

• Mine waste management 

• Waste vehicles & equipment 

•  Electronic waste 

• Carbon emissions control

Regular features

• Energy efficiency & cleaner production

• Recycling technology 

• Sustainable landfills

• Supply-chain management

 

Calendar events

• Investing in African Mining Indaba

• Power & Electricity World Africa

• The Solar Show

• Africa Energy Indaba

MAY 2018

THE WASTE MANAGEMENT 

EDITION 

Round table: Integrated waste 

management 

Municipal focus: Tshwane & 

Johannesburg

Special features:

• Circular economy

• Cleaner production

• Industrial symbiosis

• Waste into worth

• Hazardous waste & spill response

• Commercial vehicles & logistics

• Geosynthetic linings

• Green events

Regular features

•  Energy efficiency & cleaner 

production

• Recycling technology 

• Sustainable landfills

• Supply-chain management

Calendar events

•  African Construction Expo & 

Totally Concrete

• African Utility Week

• Manufacturing Indaba

• Pollution & Wastech

• Sustainability Week

AUGUST 2018

THE WASTECON 2018 EDITION

Round table: Capacity building & 

landfilling technology

Municipal focus: Ekurhuleni & 

local municipalities

Special features:

• Waste management

• Packaging recycling 

• Tyre recycling 

• Oil recycling

• Waste vehicles & equipment

• Green waste recycling

• Abattoir & tannery waste

• Legal compliance

• Extending the life of landfills

• Specialist waste bins

Regular features

•  Energy efficiency & cleaner 

production

• Recycling technology 

• Sustainable landfills

• Supply-chain management

Calendar events

• WASTECON 2018

• IMESA Conference

• Elecra Mining

• Clean-up & Recycle Week SA

FEATURES 
LIST 2018

www.infrastructurene.wswww.infrastructurene.ws

NOVEMBER 2018

THE RECYCLING & 

ENVIRONMENT EDITION 

Round table: Waste vehicles & 

equipment

Municipal focus: Mangaung, Nelson 

Mandela Bay, Buffalo City

Special features:

•  Commercial vehicles & equipment

•  Green waste

•  Ocean economy

•  Climate change

•  Skills development & job creation

•  Electronic waste

•  Healthcare waste & spill response  

•  Municipal solid waste

•  Automotive waste management

Regular features

•  Energy efficiency & cleaner 

production

•  Recycling technology 

•  Sustainable landfills

•  Supply-chain management
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ReSource rates*
ADVERT DESCRIPTION SINGLE 2-4 INSERTS 5-8 INSERTS

Full Page 18 400 17 450 16 550

Half Page 12 900 12 250 11 600

Third Page 11 050 10 500 9 950

Quarter Page 7 350 7 000 6 650

Double Page Spread 31 250 29 700 28 100

Classified Business Card 3 700 3 500 3 350

Classified - Vertical Large 6 450 6 150 5 800

Classified - Vertical Small 4 600 4 400 4 150

Classified - Horizontal Large 7 350 7 000 6 650

DPS Half Page 21 850 20 800 19 700

Full Page Advertorial 20 200 19 200 18 200

Half Page Advertorial 14 150 13 450 12 750

COVERS SINGLE 2-4 INSERTS 5-8 INSERTS

Outside Back 25 750 24 450 23 150

Inside Back 22 050 20 950 19 850

Inside Front 23 900 22 700 21 500

Inside DPS Back 36 750 34 900 33 050

Inside DPS Front 38 600 36 650 34 750

PROFILES SINGLE 2-3 INSERTS 4-6 INSERTS

1 Page Profile 22 050 20 950 19 850

2 Page Profile 31 250 29 700 28 100

3 Page Profile 42 250 40 150 38 050

4 Page Profile 49 600 47 100 44 650

5 Page Profile 58 800 55 850 52 900

Cover Story Package 50 150 47 650 45 150

Hot Seat Package 39 150 37 200 35 250

Divisional Cover Package 41 000 38 950 36 900

Divisional Hot Seat Package 35 450 33 700 31 900

Panel Discussion 18 400 17 450 16 550

Gatefolds POA

Bellybands/ Inserts POA

Print Terms And Conditions
Please note that if an agency is contracted to 
manage an advertising booking on behalf of a 
client that has made a direct booking, the initial 
booking will not be diminished or renegotiated 
until expiry of the existing contract. Please 
familiarise yourself with the full set of terms 
and conditions as all contracts are subject to 
these requirements.

Print Advert design rates*
ADVERT 
SIZE

COST ADVERT SIZE COST

DPS 3 400 Third page 970

Full Page 2 480 Quarter page 840

Half Page 1 250 Classified 490

ReSource deadlines
ISSUES BOOKING MATERIAL

FEB 15 Jan 2018 18 Jan 2018

MAY 16 Apr 2018 19 Apr 2018

AUGUST 16 Jul 2018 19 Jul 2018

NOVEMBER 15 Oct 2018 18 Oct 2018

FEB 2019 18 Jan 2019 23 Jan 2019

MAY 2019 18 Apr 2019 23 Apr 2019

Please note that the above dates may change

R220/annum (incl. VAT)
R55/issue (incl. VAT) 

SUBSCRIPTIONS

PRINT

ReSource advert specifications** (width x height in mm)
SIZE CROP SIZE TYPE AREA WITH BLEED

Double Page 
Spread

420 x 297
400 x 277  

(mind spine) 
426 x 303

Full Page 210 x 297 190 x 277 216 x 303

Half Page 
(Landscape) 210 x 148.5 190 x 128.5 216 x 154.5

Half Page 
(Portrait) 105 x 297 85 x 277 111 x 303

Third Page 
(Landscape)

210 x 99 190 x 79 216 x 105

Third Page 
(Portrait)

70 x 297 50 x 277 76 x 303

Quarter Page 
(Landscape) 210 x 74 190 x 54 216 x 80

Quarter Page 
(Portrait) 105 x 148.5 85 x 128.5 111 x 154.5

CONTACT

RATE CARD 2018Advert Rates & Specs 2018
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*The above prices are in ZAR and exclude VAT. 
Please supply instructions, text, contact details, 
and high resolution pictures and logos

*All the above prices are in ZAR exclude VAT **          Press-optimised high-quality PDF file, 300 dpi 

Corporate video POA

7 CONTACT SALES:  Hanlie Fintelman  t +27 (0)11 467 6224    c +27 (0)82 338 2266     h.fintelman@lantic.net 
EDITOR:  Candice Landie   t +27 (0)11 233 2600  f +27 (0)11 234 7274/5   candice@3smedia.co.za



infrastructurene.ws rates and dimensions* (width x height in pixels)

ADVERT 
DESCRIPTION

DIMENSION COST

PC Tablet
 

Mobile

1  
month

2-4 
months

5-8 
months

9-12 
months

Video

HOME PAGE BANNERS

Leaderboard
(Mega) Banner 728 x 90 468 x 60 320 x 50 12 050 11 450 10 850 10 250 13 850

Rectangle 
Banner  
(Above the fold)

300 x 250 6 650 6 300 6 000 5 650 7 650

Middle Strip 468 x 60 4 850 4 600 4 350 4 100 5 550

Rectangle 
Banner  
(Below the fold)

300 x 250 3 650 3 450 3 300 3 100 4 200

Bottom 
Rectangle
(Bottom)

600 x 300 3 050 2 900 2 750 2 600 3 500

Home Page 
Takeover 
(revolving)

6 050 5 750 5 450 5 150 6 950

Home Page 
Takeover (static) 23 500 22 350 21 150 20 000 27 050

RUN-OF-SITE BANNERS

Leaderboard
(Mega) Banner 728 x 90 468 x 60 320 x 50 9 050 8 600 8 150 7 700 10 400

Rectangle 
Banner  
(above the fold)

300 x 250 5 000 4 750 4 500 4 250 5 750

Middle Strip Ad 468 x 600 3 650 3 450 3 300 3 100 4 200

Rectangle 
Banner  
(below the fold)

300 x 250 2 750 2 600 2 450 2 350 3 150

Rectangular 
Banner (Bottom) 2 300 2 150 2 050 1 950 2 600

Run-of-site 
Takeover 
(revolving)

4 550 4 300 4 100 3 850 5 200

Run-of-site 
Takeover (static) 17 650 16 750 15 900 15 000 20 300

Company News 
Office 5 000

RATE CARD 2018Advert Rates & Specs 2018ONLINE

Online Terms And Conditions
1.  Booking All bookings are to be made via the  

3S Media Online Contract Form.  
2.  Material All content is subject to 3S Media 

approval and 3S Media will not alter image 
files or tags. 

3.  Payment All online adverts must be paid for 
in full prior to publication. Please familiarise 
yourself with the full set of terms and 
conditions as all contracts are subject to 
these requirements.

VIEW IT ONLINE!
www.3smags.co.za/ReSource

Online Advert design rates*
ALL BANNERS COST

Banner design 425 per banner

*The above prices are in ZAR and exclude VAT. 
Please supply instructions, text, contact details, 
and pictures and logos.
20% discount applicable for more than one  
banner ad per order.

infrastructurene.ws deadlines
BOOKING DEADLINE MATERIAL DEADLINE

Five business  
days prior to 
distribution date

Two business  
days prior to  
distribution date

infrastructurene.ws
weekly e-newsletter

SUBSCRIBE TO

Email nomsa@3smedia.co.za

infrastructurene.ws Newsletter rates and dimensions* (width x height in pixels)

DESCRIPTION
DIMENSION 
PC

COST 

1 month 2-4 months 5-8 months 9-12 months
Video

NEWSLETTER BANNERS

Leaderboard 680 x 150 6 500 6 200 5 850 5 550 7 500

Sidebar Ad A 190 x 300 4 250 4 050 3 800 3 600 4 850

Sidebar Ad B, C & D 190 x 250 - 300 3 900 3 700 3 500 3 350 4 500

Island Banner Top 516 x 100 4 550 4 350 4 100 3 900 5 250

Island Banner Left 220 x 150 3 250 3 100 2 950 2 800 3 750

Island Banner Right 220 x 150 3 250 3 100 2 950 2 800 3 750

Island Banner Bottom 516 x 100 4 250 4 050 3 800 3 600 4 850

Newsletter Takeover 32 400 30 800 29 200 27 550 37 300

*All the above prices in ZAR exclude VAT. 
DETAILS: Home page banners: Maximum of 4 advertisers per zone • A month consists of a
minimum of 4 x inserts • One change per month permitted • Payment by monthly debt order.  
Contract total divided by period of contract • Click through to website, email or PDF

Ask about our  
video opportunities

• Corporate videos
• Product and service videos
• Event videos
• CPD videos
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